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T 29 (I/B/E/S UMM L)

FY Dec-24 FY Dec-25 FY Dec-26 (E) FY Dec-27 (E) FY Dec-28 (E)

02-*

OfZ (Revenue)
L S7tE
=50

L, OFE

EBITDA

L, OFZ
S0l (EBIT)
L, OFZ
&=0[9
L, OREl

EPS

637.96
10.99%
311.67
48.85%
144.16
22.60%
68.59
10.75%
59.25
9.29%
5.53
90.69%

32.88

39.7x

Ntz: LSEG, tHA5H Research Center

7~ 51HE2 Yo, Hele &9 USD

31 XE
AMZN F7}-12 748 M8 EPS
= AMZN T (T
— 127 M EPS (2)
— 250 1
u
iﬂ.l
K- 200
=
™~
=
= 150 1

20|

716.92
12.38%
360.51
50.29%
169.84
23.69%
79.97
11.16%
7167
10.83%
717
29.66%

7.70

32.2x

828.55
15.57%
426.00
51.41%
216.45
26.12%
109.71
13.24%
138.63
16.73%
12.85
79.19%

-18.71

20.7x

948.74
14.51%
498.58
52.55%
282.12
29.74%
140.71
14.83%
116.86
12.32%
10.60
-17.52%

-28.32

25.1x

24,01

XtZ: LSEG (=7t

24,07

- I/B/E/S 12 70 M3l EPS ZAMIMA) -

2501

L4157 Research Center

26.01

26.07

1,099.78
15.92%
582.77
52.99%
364.96
33.19%
182.87
16.63%
152.32
13.85%
13.95
31.65%

25.54

19.1x



AMZN 27| lj&-F=3=0|2(EPS) ZHAH

200 1

175 1

150 1
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100 1

02 (10 E2i)

75 1
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e5 1

24Q3 24Q4 2501

XtZ: ZFA}, LSEG, Factset, CHAIE Research Center
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Xt&: ZtAL LSEG, Factset, LHAIS Research Center
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XtZ: ZEAL LSEG, Factset, CH4AI52 Research Center
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