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B Rewarded [l Pressured Mixed Not targeted
« Mexico — e Honduras |— eCuba
. . Pardoned former president Venezuela oil blockade targets
Tariffs on strategic products convicted of drug trafficking; Cuba imports; designated state
endorsed opposition candidate | sponsor of terror

(USMCA-compliant goods
exempted); continued pressure
on cartels; migration cooperation

/‘\{
*Venezuela
e El Salvador 72 . .
4 Maduro captured in US raid
White House visit, upgraded after oil blockade and months
travel advisory, payments for of escalating military pressure
deportee detention

e Nicaragua

New sanctions and tariffs

(now president-elect) |
|

o~ *Brazil

Punitive tariffs and sanctions
on Supreme Court justice,

since withdrawn; negotiating
tariff relief for cooperation on

critical minerals
e Panama —
Demanded China's
removal from canal e Colombia
N e Argentina
Decertified as drug war partner; : . o
sanctioned President Petro $20 billion credit line timed to
boost Milei ahead of midterm
elections
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